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What is JioGames?

JioGames is a multi-platform gaming
ecosystem by Jio.

Available across: Mobile app, website, STB,
TVos.

Combines Cloud Gaming, Esports, Game
Streaming, Instant Play, and a digital Store in
one destination.
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Old design

Cloud Esports Watch

AAA gaming on mobile device through Tournaments & competitive gameplay. Watch the best of gameplays and stream your own.
cloud streaming. Interact with your favourite gamers, in new meaningful ways.
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Old Sectional Cards

Cloud/ Watch/ Arena

Premium Games >
Our Collection of Must-Play Indie Games. Recent Streams >
ditor’s choice games > i )
he Most Popular Games You Can't Miss. SFIBEHMAN L Recommended for Today >

Today's Top Picks to Enhance Your Experience.
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lers supported:
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Top 10 Games

Problem statement: How might we elevate and optimise login, exploration and gameplay experience on the app?



Home Screen & Pre purchase funnel
PLP > PDP > Subscription > Payment

Continue Playing

>

New Releases

@ Cloud Game Bonus Game @

Clash Royale

W 4.0 « ( U/A7+ ) «» Action « Multiplayer

Conquer with character in Apex Legends, a free-
to-play Hero shooter where legendary characters
with powerful ... more

Playable via @ @

Controllers supported:
Touchpad | Gamepad | Keyboard | TV Remote

=+ My List o Share ¢y Rate

Screenshots
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Cloud Gaming Plans

Access Premium Games with Cloud Gaming Plans

Pro Pass
& oo m 2]
Pro & Mobile  Unlimited 1080p Limited Act
Games Playtime HD Ads all +
Quality
1 Month O 3 Months O
1395199 1399

T 199 after first month T 399 after first month

Auto renews every month

Amount Payable :
$399.00

Pay Via Wallet

Available Balance: $200.00

Add $199.00 to proceed

Add Money and Pay

UPI Payment

MyJio Gpay PhonePe

€ Add New UPI ID

Credit/Debit Card

© Add New Credit / Debit / ATM Card

& visa RuPay»y




VISION

Product Strategy

PLANNING

Research/Data-dive

leam

3 Designers, Lead Designer on App experience & Checkout Featu re ExeCUtiO n

HYGIENE

UX Initiatives



Vision

Simplify login experience + onboarding

De-clutter homepage

Simplify checkout to minimize drop-offs and drive higher CTA
conversions from the game details page.

Cloud Gaming Plan | - CLASHIE + Enhance Ul
Access Premium Games with Cloud Gaming
@ Cloud Game Bonus Game @
PSS 09T clash Royale Goals
&® o . W40 . « Action « Multiplayer
Pro & Mobile ~ Unlimited ~ 1080p HD  Lin - RPU

Games Playtime  Quality 4 Subscribe to Pro Pass

Conquer with character in Apex Legends, a free-
1 Month © | 3 Months to-play Hero shooter where legendary characters
3990 3399 with powerful ... more

T 199 after first month T 399 after first 1
| HEVELICRYE

Controllers supported:
Touchpad | Gamepad | Keyboard | TV Remote

Mobile Pass 30 days fri

Conversion (Game details page > Subscription)

Increase gameplay session time

Re-activation of trial period

Auto renews every month

Phase & Team

=+ My List o Share Y% Rate
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_ HomePage visitors
OTP Verify User Performs | |~ o 133
Installed Page some Action '
App & *  Esports—24.4k
141K 101K 73K e gy
100% 71% 52% e

Play Game
User Downloads App 33K
23%
_(_Sam_eIE’I;y User Cou:t _
. HS5 — 29k
* (Cloud-2.3k

OTP Send page Login Home page
107K 74K All numbers are based on count of users installing
76% 52% JioGames app from GPS in the month (MAU) and
performing corresponding page view/action

User journey stages



?® Audience Profile
- Casual and younger gamers, with low
competitive intensity
 Perceived as a kids-first platform

“% Engagement Signals

What else we
- Higher avg. playtime on STB vs. smartphones
. 28% of fi
knO W ;)anri}]/ep?aé of downloads convert to first

Retention
« M1:16% | M2: 9% (steep early drop-off)




Influence Product Vision

How might we redesign the experience to expand audience appeal,
drive gameplay starts, and improve retention?



Apple
Arcade

Netflix
Games

Playstation
Games

Google Play
Games

Xbox

Meta
Quest

NVIDIA
Geforce
Now
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Enhance search Improve onboarding
functionality by genre, process
most played and so.on

Declutter Personalize user
homepage and game recommendations
detalls page

Streamline chackout
expEnence

Enhance customer
support channels

Improve product
documentation

Modermise LIUX to
attract broader audlence




Ildentification

Problem areas
Upcoming trends

Execution

Pixel perfection
Raise the bar

Exploration

User testing
Alignment

Launch

Prioritize features
A/B testing Iterations

Data

Scroll depth / Conversion
Filter usage / Drop offs

Retro

Data analysis
Good/bad



Redesign Journey:
Moving to a user-centric experience

Transforming the current experience into a simpler, more intuitive
product aligned with the Jio Design System.

Old New version

e Navigation lacks clarity e Simplified and modern UX

e Poor feature discovery e Clear navigation and

e |Limited personalization information access

® |nconsistent user journey e Improved feature discovery

e Weak onboarding and e Stronger onboarding flow
guidance e Better usability and

e Visual hierarchy issues accessibility

e Increased user engagement
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Cloud Games Instant Play Store PowerPlay1l Play !

Current Design




RPU

Results
.A C h i e Ve d Drop-off reduction

YOY Growth across categories



User
Research

De-clutter/
ImProve 9ame

Modernise opp

exPerience
cliscovery

Align more closely with the
broader gaming industry,
making it appealing to a

wider audience.



Redesigned
Home

Redesigned based on
research synthesis

_--- New homepage design

Cloud Games
Play AAA Premium Games

Trending MNew Releases
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Other variations

Let's Explore

Best Games

Newly Launched View All
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Assassin's Creed
Shadows

Action

Unstonnahle in India Adventure Games View All

Hot Right Now
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Home

Scrolled view

Play Instant Games 5
Perfect time killer for free
Trending New Action Arcade

Play Instant Games -
Perfect time killer for free

Fantasy Sports

Make your dream team

Cricket Football

Top-Up Store 5
Grab exclusive deals Now
Valorant All XBOX  Play Store  Gift Card

L
Premier Indian League, 20: T8 > )
E b X
o AprosiodsPM T 7400 %500 400

Cloud Games
Play AAA Premium Games

> CLOUD GAMING

= 7 Privileges

Trending Mew Releases

Play & Win
Contests to win

B T

OF THE
DAY

Magnam nisi repudiandae autem ipsum
eveniet guia.

' #&%' - Narzo 70 Pro 5G

. This is a content field ook
Watch Popular Streams 3
Streaming your favorites

Trending Live GTA CODM

Long Stream Today! Long Stream T¢
a3 o
Snips >

.l;. . : -I_. -'.-_"__.. .. I
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Sit totam quibusdam: Sit totam quibusdam
aspernatur...... aspernatur......

#GamersUnite
Made with © by Jiogames
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Home Choed Explore Hot & Mew  Stores



Screener Document

Objective

We conducted usability testing to evaluate homepage designs for Cloud, Store, Watch, Esports and
Arena for casual, new and AAA gamers. The goal is to understand user preferences, identify pain
points, and improve the overall user experience.

Participant Criteria

21 users across 3 cohorts (7 each) having gaming experience (JioGames or otherwise):
Casual gamers - play occasionally (1-2 times/weeKk)

Frequent gamers - play daily

Non-JioGames gamers - play on other platforms

Key Criteria

Played JioGames in the last 30 days (Cohorts 1 & 2)
Age mix: 18-44 yrs (70% Millennials, 30% Gen Z)
Demography: 60% Tier 1, 40% Tier 2/3

Gender mix: Balanced representation

In-person interviews: Minimum 5 users in Bangalore
Subscription users: 3—-4 participants

Excluded: UX/UI designers

25-34 yrs Tier 1 (Metropolitan - Delhi, Mumbai, -
o Male (85%) Bangalore, Hyderabad, Gurgaon, Noida)
61% ® 18-24 yrs
® Female (15%) 66% ® Tier 2
® 35-44 yrs i Continue Playing >
85% ® Tier 3
Age Gender Location

New Cloud Releases >



ceceoe o
Team Structure.
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oo oo o Ive Design Team
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° ) o ; The JioGames revamp aims to transform the platform into a premier gaming destination for serious and aspirational gamers.

o ° o L b Foundation, Aignment
e oo o

Transforming the current experience into a simpler, more intuitive
product aligned with the Jio Design System.

Why did we conduct this research

JioGames is a comprehensive gaming
platform offering a diverse range of gaming
experiences. As a unified hub, it caters to
both casual and serious gamers, providing a

N serlous gamers, providing Current ver:
seamless transition between different
gaming genres. - + Navigation Iz

The App have 5 Modules; Instant Games,

The application currently in use suffers from
Cloud games, Watch, Arena, Store

multiple issues pertaining to usability, design,
and overall user experi

pr— . Learn how users act to better understand the product.

1 ssdyngusr v e can ensly

have determined that a thorough revamp of

JioGames Revamp New version 2 sy ot ot : S
— ‘Through in-depth research, we aim to unc derlying causes of user dissatisfa s us our efforts on resolving critical issues and enhancing overall atisfaction

arity .

ar navigation ans
nalization information access

& Researeh Ansyse research data & present incings

Collsborate with designers o ncorporate user nsights

3. Where will we direct the product?
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Current Design New Structure Goordnatn, riisadon, X stwam [T — St
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e 18 ordination, Priritsation Narendra ¢

Plan User Research

Survey User Interviews

Design process Comprehensive user research activities conducted to gain valuable insights and Closed on: 26th Dec 2025 Closed on: 8th Jan 2026

enhance user understanding.

Understand business objectives
and priorities

M Responses: 21
#We are here

- Average Time to complete: 10 mins Average Time to complete: 26:12 mins
Primary Research Secondary Research

° ® https://forms.office.com/Pages/ https://docs.google.com/forms
a

+ Questionnaire building Review mining

* User Interviews Competitive Analysis

Meeting with the larger team for project ick-off with questions regarding project and users.
« User Survey + In-App Survey (with 114 responses) -
Questionnaire Form

Data synthesis
User Research Defining Problem Ideate Design Test

Understand vision and goals about JioGames.

Best Market Practices
« Current App Data + Affnity Mapping + Brainstorm * Information Architecture + rratg . « Data synthesis

+ User Flows + Design Implementation Questions to understand product and user better from product
+ Wireframes i oot do

Sy Wapeion * HiFi Designs

Synthesis s
* e * Frobam Satement « Product understanding (Demo)
« Competitve Analysis Understand project requirements

« Review Mining
Goal setting

B completea 8 compete . ot st Documentation

I synthesis Completed [ Synthesis Completed

| Insights from User Research | Benchmarking REPOIT . osusororinscompones st oo ki soonn Persona 1: Arjun Mehta
Developer & Part-Time Media Creator | Multifaceted Gamer, Creative

Key Pain Points Identified Technologist

Persona 2: Nlrllpta Mishra

Product Manager | Family-Oriented

Persona 3 : Devansh Joshi

Gaming Enthusiast and Freelance Tech Reviewer | Hardc:

Demographics Gaming App Demographics Gaming App Demographics Gaming App

a0 Q

%4 Low App Engagement & Onboar QPune X MediaStudies Student P 20 v Q Mumbai

Gaming Motiation ) " g
Reloation,social and exploring garing 35 |
n‘ e »u,m engacing Wit maltpiyer Strossrelie, amiy bonding, and quick access o casual games.

game: Immersive gamepiay, exploring premium ttles, and participating in
. . 3 updated with ndustry rends, and Competitve gaming.
‘Observation: Significant userdrop-offs after downioad,

Product Manager ey Years & Gaming Enthusi

App Downloads: 141K users Google Play rating
TP Sont: 107K users (16%)
e e

Garming Motivation Gaming Motivation

pertor e A X urs 250
uam«-mvmumxm [ ing poor onboarding experience and unclear
+ Cloud: 24

evaluating game mechanics for both fun and function.
ho g
pirmticd

= i Pain Points in o
+ Arena: T About Gaming Preferences Pain Points in Poi
AT About Gaming Preferences About Gaming Preferences Pain Points
Limited availabilty of popular and diverse games on some platforms,

D e n o emerging Poor multplayer experence with 1aggy o Jsjonied neractions.

* Enioysavid variey ofafrdabl and vendinggames
oo doson antposion vinasieng (02 Prasmophbi, re, oo mpact
backround n meciaand dovelopment Ho ploys mmemumpliy chat,
User Preference Towards Competitors 0 unwind, mm.uwum.m.m Tewdaroarde, an commntydron cralonges.

apiaion o b own prects: He vboos « Preters latiorm tha are usr-fiendly and aigned with

Apple Store pi proi » oy andalgned

< brefers instant, asey o-pey gomes that + Payment ssues lie incorrect deductions and

it s her ol 2  Product Manager bibommtg i i,

« Limi
Devansh tro and bresths gamie, Wihanore 29PC and conso
Outdatod o chutard app Ul making navigton frustatg. with her responsibilties a5 a family-oriented i o detail, he explores th laes poics s sannes. plattorm.
+ Lack of trategic user engagement e.g, rial, i i . sign, an " it his odels that cater to premium + Lack of a tered subscription modil for
personalzed ecommendeton. A uamleesmvm‘m e - e Caamerne < hardcore gamers.
4 + oi eossir notications and cluttared = N + Seam torm compativty (°C, « Poor support system for technical issues.
ecure detays chaing loghn. promimcotan seamiesscss- mabie, and console).

High-end PC and console games with AAA ited premium game tites available on the

ity, engaging visuals, r dorm UVUK tonds (g, St
pre— Dertormance, and vsor et design n games and 'Apprerm( spmsweneuqmasmam
oedback & Retention Tren platforms. With industry innovation, aration on coud garming platon
Opportunity Areas:
corliten Rror PRt o lends the sty o astudeo withthe -Dmuv—rsqamuvmsucmlmtdumvdva\u\: curated
B A i pertise of a recommendations Goals:
BETICT T + Expand game lbraries with both ligt, trendy ites and advanced
design-rich games.
S e T I Goals Introduce flexble, affordable subscription models and meaningful

rustration-free experience. ome screens. o oxparanee, o dn
hnology.
Goal 3
mehmark ot Opportunity Areas: Opportunity Areas:
o + Access high-quaity AAA ttes forimmersive
gamepiay.
* Experince seamies loudgaming with
minimal latency a

* s ey it ey 1 s
© o et ames i e aions or © Steeninsoment nding i st et ol rd w o ame oy with reiu A
- S

ee tial options.
+ Discover new tites without fnancial commitment via Refresh UL/UX with Intitive, minimalstc layouts and visualy
free trals o tia hours.

cription plans for shared gaming * Redesign hnmen.w o prioritze family-friendiy games and improve e
content c:
ships (0.9, Nvidia GeForco Now
 Alow usomaatle mifcaton preerences and  one-ime
Secounes, persomatzad op o + Develop robust customer support with ive chat for immediate
seasonal ofrs)to mainain s permission prom; assistance.

et ity Gotorfo FAQS, Iv chat, and eak-tme support.

+ Improve gameplay s
chanics and tools.
+ Enjoy light, ible games whils experimenting with

il exploring advancod game

more demanding or design-ich games.

User Survey: Insights 1 User Survey: Insights 2 User Survey: Insights 3

User Survey: Insights 4

Obijective
We conducted Store, Watch, Esports and Arena for casual, new and
AAA gamers. The goal is to understand user preferences, dentify pain points, and improve the overalluser experience.

Which mobile ga What types of games do they enioy When u
use?

ioGames, what do they prefer
playing the most?

ing
to see on the home screen?
1%

I

What's the important feature they would
expect in JioGames?

What part of the app’s navigation do they
find most challen:

in reason they would
evaluate homepage

Whatiis the m: In which section do they spend most What would make them more likely
leave JlnGames and not return?

of time? purchase subscription to premium Games“

1%
options

. « Action (Ex: Fotnite, Callof Duty: Moble, PUBG) « Personalized content based
+ Google Play games " o, ol D Mt e i Real-time mulplayer gameplay inding specifc games « Lack ofiteresting games
tork iteri « Adventure (Ex: The Legend of Zelda, Genshin Impact)
Participant Criteria Key Criteria * 1 download a game & play ¢ N . pact

Suggest games based on one's
‘gaming skills

21 users across 3 cohorts (7 each) having gaming experience (WJioGames of otherwise):
Casual gamers - play occasionally (1-2 times/week)

Frequent gamers - play daily

Non-JioGames gamers - play on other platforms

Played JioGames in the last 30 days (Cohorts 14 2)
Age mix: 18-44 yrs (70% Millennials, 30% Gen 2) « steam
Demography: 60% Tier , 40% Tier 2/3

Gender mix: Balanced representation « Apple Arcade games

* Recent mes « App performance fssues (crashes, « Instant Games « Exclusive content or acces
Jooa. Sports (Ex: FIFA, Rocket League) Recently played game P pertormance issues (¢ 9 Instant
osemes ow relecses & updates Poor user interface * Cloud Games. * Enhanced gaming experience
« Casual (Ex: Candy Crush Saga,Subway Surfers) e releases & updat In-game chat Cloud G gaming expy
* Puzzle games/Strategy( Ex: Monument Valley, * Game recommendations

Civilization Vi)
In-person interviews: Minimum 5 users in Bangalore. Netfiix Games. .
Subscription users: 3-4 participants. v oth Other
Excluded: UX/UI designers o

© Navigating between the  Missing out on free subscription

Esports. (e.g., removing ads)
Leaderboards and rankings o other sections O
© Featured or editor's picks ° home page and other sect *Too many ads or interruptions. Watch Special discounts or promotio
Game ratings & reviews < Other
Check gaming streams oth

Other
Sharing achievements and progress

« Arena  Social rewards (e.g., gifting items to friends)

Switching between devices * Other

© Educational games « Other 9 oth
Seeing friends’ activity and

recommendations

1. Finding Specific Games Content Gaps

The convenience of pre-installed Google Play services on Android gives it a natural

+ High Engagement with Games (66%): Explc

laborative gameplay Exclusive Content or Access is the Top Motivator (34%)
+ Action games dominate preferences while Adventure and sports Allocating 70% of home screen for the top three categories iroving discovery with better fiters, tags, and personalized suggestions. *+ Audiing game content o find what' nt workig features or cross-section events to deepen engagement. « Introduce exclusive content drops or time-limited premium games
- follow, making up 237% and 211%, . Educational games Applying a collaborative fitering model o suggest gam e s different genres to atiract more players. « Offer early access events for new releases as a membership perk.
have the lowest interest. the user's play history. 1. Using Search + Moderate Interest in Esports (18%): Consider gamifying Esports

3 ) o i e 3 il Enhancing with smart suggestions, and voice input. Performance Problems. iewership with in-app rewards for participation or viewership mile ‘ad-free experiences and smoother gameplay as core benefits of premium t

" Benchmark agains op UX fetures of compettrs: “This suggests priritzing action and adventure games while main & "
L G i e - 3 B e T ooy N ¢ Highlight Fresh Content: Maintaining a new « Testing servers for heavy traffc, especialy during multiplayer games

=  Rople Arcade: Curated lrar,cean U, offne pay empnasis. features . 1. Browsing Game Categories « Adding an + Minimal Use of the Arena Section (5 lue proposition or unts and Promotions (25
3 Organizing games into c categories (e.g., trending, limited features or bundie deals for long-term subscritions
Addionaby. we. alance Core and S multiplayer, casual Ul Challenges nsider referral bonuses or partner discounts to bor
Opumze Lood Tines T 1 game tie Sojance Core and Sec multiplayer, casual o ?
ge Conder Location picks in secondary ar

h clear categories and personalized game suggestio
- Us JioDS to elminate inconsistent fonts, buton szes, and ntraction pattorns scross de P o

Additional Suggestion + Using in-app notifications to highiight current offers and updates

Let users request games they want to see by implementing a simple in-app feature
to suggest missing games, helping expand library based on real demand.

| SUMMArY  on uxrescarch ons ser maniows & sunes | Usability & UX INSIGhtS  on uxrescarch o user nierows s sunors | Next Steps | Next Steps

J Competitive Analysis

+ Major competitors ae far ahead like
Googlolay games, Netlxgamesor Appl
ade in terms of offering better & me
reiable feature
+ Have better UX and 1

% User Interviews

* Game Liray Gape: Usrs want tronding aA
105 (0.9, GTAV, FreoFire, cicket) and freo
i e o erplraton

Techmical sues: Contralrsack ke foures
" {sensitity, viraton, duaktoueh, o

fac roquet crashes, Iam\o{ and
disconnectior

* Usalty Gaps: Wising ssentl eatures ke
emailiphono updates, ive revind,
subscripton eror s,

°ETETEC TR T

rorice; usersprfr tored o foe models o
ry ore commiting.

User Survey

Demographics: 61% of respondents are aged
34, with 85% male and 6% from Tier
ciies.

Home Srse Pofrences:Usrs preer

personalized c followed by

Tecaty oy s 25 anc ot
(20%

Key Features: Real-time gameplay, gan
e na e e r e )
most desired features.

Game Preferences: Action games (30%) are
e most populr, olowed o ot (750
and sports (15

App Us =
S35 i ity n game dowonds
being a key t

Review Mining
Enhnce come Ly,
d tites like GTAV, FreeFire,
i impct, ad ket game
* ntrdue e il or ply ours o boost
engagem
Fix Technical st
* improve rrmrml\ev festuros: dun toueh
vibration 1 buttons.
et
latency, and disconnections.
+ Add compativiy fo wireless keyboards and mice.

improve Usabilty:

+ Enable emall/phone updates and fix subscription
+ Add a rewind feature for live-watch sessions.

AddressUserSantimer
vise pricing with afordable, bundied plans
+ Strengthen partnerships (e.g., NVIDIA) o improve.
content.

+ Reduce ads and notifications for a smoother
experience,

1. Cluttered Interface with Low 2. Slow App & Game Launch
Content Prioritization Performance

s t00 many game tles, + Issue: App exhibits load times of -4-5
jaming conten seconds and game launches taking up.
Untont, ending tochkcs parayts and o Tor seconds.
poor discoverabilty.
+ User Expectation: Competitive
Platforms maintain sub-3s launch
>8.2 seconds to locate the. times.
Playing” section on JmGnmﬂs, e
seconds on Google + Fix: Optimize resource loading and

+ Metric: Studies show that users take

prioitze abovethe-fold rendering,
+ Fix:Introduce a minimalist homepage
ayout with 4-5 proritized soctions.

Overcrowded Home Screen Without . Weak Onboarding for FTU
Visual Hiarchy

+ Issue: There's no guided onboarding or

Setup screen 1o help new users
personaiize content.

sl o s o + Result: New users see generic,
e Irrelovant games and abandon quickly.
e e ot
Exampl puzzle player may
e e 55 nton oo apron
reducing perceived value.
oG T
Games piaces "Continue Game” at the + Fix: Adding a 3-step FTU flow asking
top, followed by personalized picks. forgove prefrencesand ploy sy
o build 3 talored hor

4. Poor Game Discovery & 6. Lack of Feedback Loop/Error
Recommendations Handiing
Iss personalized discovery, e: Users facing game en
relying just on carousels and non- crashes hove o reck wo 13 repert
ontextua promaions, issues in-app.

15% of users scroll beyond Impact: Unresalved is
w on the homepage. e e o e
percoption.
+ Competars:Googe lay Games uses
-crven ci Suggested Feature: Implementing a
owing porsonlaed streamined, 2-step in-app feedback
recommendations and ystom that
sections. + Allowing users to report ssues directly
from the game interface (¢.g, via fong-
press or menu opti
Automticaly tags and caturs rtor
context, such as game tite,
info, and session logs.

5. Visual & Interaction Design
Gaps

* s Excosie use o bright e,
nd gradients, along with
ittt e, crates o sy
chaotic experience.

ResultsIncreases cognitve load and
reduces brand cohesiveness

ting JioDS brand-aligned
olors with clear visual hirarchy.

1. Content Personalisation for FTU or have customizable

themes options for gamers. Also add personal.zeu game.
recommendations based on user interests.

During onboarding, we can prompt users to select
preferred game genres (.g., Action, Puzzle, Racing),
visual themes, and gameplay styles. We can use this
input to auto-populate a personalized home screen
with relevant t rending gar selected
categories, and curated starter packs.

Example‘ A user who selects “Racing” and
layer” sees Asphalt, Beach Buggy Racing, and
Moto Traffic Racer as top recommenda

' b 2. Highlighting offers and discounts prominently.

We can introduce a dedicated “Deals & Rewards” section
on the JioGames home screen, positioned within the top
3 scrollable tiles or as a static banner for higher visibility.

Using visual badges (e.g., “50% OFF" “Limited Time,"
“New User Offer") overlaid on game thumbnails in the
catalogue and recommendations carousel

Display offer countdown timers (e.g., “Ends in 02:14:36")
for time-sensitive deals to drive urgency and
engagement.
Ensure discounts are visible across key touchpoints:

« Game detail pages

« Purchase/upgrade confirmation screens.

« Personalized notifications

Offer category-based deal “Top Action Games -

Up to 30% Off” or “Monthly Pass at 49 (Save 320)" to
drive conversions.

3. Feedback Mechanism: Add an easy-to-access feedback

button for continuous improvement.

Using a 2-step feedback flo

1. Quick Reaction (emoji or star rating for the overall
experience).

2. Opllonal Detailed Feedback with categories like Ul
Issues, Game Bugs, Feature Requests, Content
Suggestions.

We can encourage user participation by offering small
h as badges, XP boosts, or leaderboard
poms for submitting feedback.

l b 4. Adopting a sleek, minimalistic design with prioritisation,
consistent typography and JioDS elements. Using universally

recognizable icons with labels for better navigation.

Prioritizing high-frequency actions (e.g., “Play,"
“Continue, brary”) and collapsing secondary
features into expandable menus. Example: Limit
homepage to 3-5 core tiles (e.q., Featured Game,

g, Recommendations, Categories)
clear CTAs and visual balance.

P

A/B test icon sets to determine recogni
through effectiveness.



https://forms.office.com/Pages/AnalysisPage.aspx?AnalyzerToken=8rzhOerqqiyzeo0sjmjg0yo9sIvVy1pH&id=qZUd_uFMpUGOq23UOqJtn0B2D6ry3iRGsOnd8vTMnEVURUw3VFpYNkM4S1NQVUNUVlRIVEtMOTNKQS4u
https://docs.google.com/forms/d/e/1FAIpQLScIynhQCTD5prBfb5iM3AZu5tBnoWiNx2yeeilcYI_6JBh4dA/viewform?usp=sf_link

New design

Game details

New v/s old

R’ ;gmum

Modern Game banner IS

>
with quick game meta info i oo B SR
Clash Royale
q l O M U T» N T % 4.0 - « Action « Multiplayer
© Very positive (9,930) « ‘& 4.2k « U/A7+
Input support Conquer with character in Apex Legends, a free-
Plvabla Via. 1 6 @ o /e :;EI::) ::::uft?::::hem legendary characters
Clear ‘buy subscription’ value prop Playable via
and option to ‘add’ as favourites ---% Controllers supported:

Touchpad | Gamepad | Keyboard | TV Remote

Tt wylst o Shae Y Rate

Screenshots

Watch, Learn & Play

Gameplay videos and smart hacks to level up

Gameplay Videos ---» |
1 your gaming




Subscriptions

Free trial, subscriptions
and bundled plan

Pro pass and Ultimate pass plan benefits

e Clear plan comparison with easily

scannable benefits
e Flexible pricing options (monthly,

quarterly, trial) il 4
e Simplified plan cards highlighting core

benefits and pricing

Promo code support for campaigns and offers ---»

< . JioGames

é&*g it) . -.q;'f: S

Cloud Gaming Plans

Pro Pass
@® oo m L]
Pro & Mobile  Unlimited 1080p Limited  Act
Games Playtime HD Ads all 1
Quality
1 Month (o) ' 3 Months O ‘ |
395 199 3399

% 199 after first month T 399 after first month | ‘

Auto renews every month

i

do

Access to all
Games

‘ 1 Month
146950

1199 atter firt

& o m
Play Unlimited 1080p
Steam Playtime HD
Games Quality
3 Months O ‘ |
1299
st month T1299 after first month ‘

Auto renews every month

199

1 Month

V/s

< Choose your Plan

Get access to premium
Cloud Gaming plans!

Pro Pass 499-4NA 298 INR
Auto Renews every 28 Days 28 days

(2 Access to 500+ premium games

& Play on PC, Smartphone or Jio STB
£ No download, no installation

£ New games every week

& Streaming @1080p

& Unlimited gameplay

Pro Pass - 7 Days 180iNR 08 INR
One Time Payment Weekly

& Access to 500+ premium games

& Play on PC, Smartphone or Jio STB
£ No download, no installation

) New games every week



JioGames Watch

Watch the best of gameplays and stream

your own. Interact with your favourite
gamers, in new meaningful ways.

/( Hot & New

New Release

m@\

© Coming Soon ¥ Top1

Curated content discovery for trending
and new releases

Ghost Runner =+
U/A 7+ « Action s Multiplayer My list
Play Now Shate

Integrated play experience — watch and
jump into gameplay

En ﬂ;&

Efrain_Collins3 Emmanuel Arvind
Recent Streams >

o
o
o
2
=
>
a

A-Z mid lane challenge the
t} gamers ohioo niji...

- 2.5k watching * 2 mins ago

ii
3
o
)
o
£
5
%
o

A-Z mid lane challenge the
gamers ohioo niji...

2.5k watching - 2 mins ago

>

A-Z mid lane challenge the
gamers ohioo niji...

2.5k watching - 2 mins ago

Interaction with gamers and creators




bt i\ / 9:41 all g\

Store

E { Cart details
: Xbox
Offers TOp—Up, g|ft Ca rdS : Get the gamer on your list a digital Xbox Gift 4 s Raded
' Card to use at Microsoft Store online, on
& In_game CUI’renCy : windows, an... More .
. : 24 South of Midnight (— 2 +
Enables users to enhance 5 N % 3 A "J 39999
. e . ! Only Instant Non Secure
the|r Iﬂ-game eXperIenCe. — ' e SN , in India Delivery Refundable  Transaction oY |
= - S : &~ south of Midnight (— 1 +
t,g@ F | _ : Select Voucher
Experience three brand new game modes in : South of Midnight _Md
Fortnite's most ambitious release ever. E 39999 N .
. Fortnite : | |
. 400 o : DOOM: The Dark Ages - 2 4+ Payment details
: 3199 | |
: Total MRP 2399
B L e > ] = Subtotal 1199
, Brands A
; - ! South of Midnight ~ Add
: Vo 3199 Total 1598
: ) STEAM® o) XBOX |
= .
: L Light Ages -1 +
: L A 3399 |
: N? VALORDNT ‘I}, PlayStation E E
. A T /
A A
] [}
\ '
Simplified browsing across major Convenient in-app purchases for gamers

gaming brands



Thank You!



