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Designing for JioGame



What is JioGames

JioGames is a multi-platform gaming 

ecosystem by Jio.  

Available across: Mobile app, website, STB, 

TVos.  

Combines Cloud Gaming, Esports, Game 

Streaming, Instant Play, and a digital Store in 

one destination
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AAA gaming on mobile device through 


cloud streaming

Esport

Tournaments & competitive gameplay

Watc

Watch the best of gameplays and stream your own. 


Interact with your favourite gamers, in new meaningful ways

Old desig
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Problem statement

Boost engagement through 

simpler navigation, and 

better game discovery



Home Screen & Pre purchase funne
PLP > PDP > Subscription > Paymen
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User journey stage



What else we 
kno

👥  Audience Profile

Casual and younger gamers, with low 
competitive intensity

Perceived as a kids-first platform




🎮  Engagement Signals

Higher avg. playtime on STB vs. smartphones

Only 28% of downloads convert to first 
gameplay




📉  Retention

M1: 16% | M2: 9% (steep early drop-off



Influence Product Visio

How might we redesign the experience to expand audience appeal, 

drive gameplay starts, and improve retention



Apple 

Arcad

Xbo

Meta

Ques

NVIDIA 

Geforce 

No

EPIC

Game

Netflix 

Game

Playstation 

Game

Google Play 

Game



Identificatio

Problem areas


Upcoming trend

Exploratio

User testing


Alignmen

Dat

Scroll depth / Conversion


Filter usage / Drop off

Executio

Pixel perfection 

Raise the ba

Launc

Prioritize features 


A/B testing Iteration

Retr

Data analysis 

Good/ba



Redesign Journey: 


Moving to a user-centric experienc

Current Desig New Structure

Transforming the current experience into a simpler, more intuitive 

product aligned with the Jio Design System

Ol

Navigation lacks clarity


Poor feature discovery


Limited personalization


Inconsistent user journey


Weak onboarding and 

guidance


Visual hierarchy issue

New versio

Simplified and modern UX


Clear navigation and 

information access


Improved feature discovery


Stronger onboarding flow


Better usability and 

accessibility


Increased user engagemen



Results 


Achieve

RP ~ +1-2%

Conversio ~ +145 bp

Drop-off reductio ~ 40

YOY Growth across categorie ~ +30-50



Align more closely with the 
broader gaming industry, 
making it appealing to a 

wider audience

User 

Researc

Modernise app 

experienc

De-clutter/ 

Improve game 

discover

Quantitative 
Dat

Qualitative

Dat



Other variation
New homepage desig

Redesigned based on 

research synthesi

Redesigned

Hom



Scrolled vie

Hom



Screener Documen

We conducted usability testing to evaluate homepage designs for Cloud, Store, Watch, Esports and 

Arena for casual, new and AAA gamers. The goal is to understand user preferences, identify pain 

points, and improve the overall user experience

21 users across 3 cohorts (7 each) having gaming experience (JioGames or otherwise):


Casual gamers – play occasionally (1–2 times/week)


Frequent gamers – play daily


Non-JioGames gamers – play on other platform

Objectiv

Participant Criteri

Key Criteri

Tier 1 (Metropolitan - Delhi, Mumbai, 

Bangalore, Hyderabad, Gurgaon, Noida

Tier 

Tier 

66
27

7

Locatio

85

15

Male (85%

Female (15%

Gende

61

11

26

25-34 yr

18-24 yr

35-44 yr

Ag

Played JioGames in the last 30 days (Cohorts 1 & 2)


Age mix: 18–44 yrs (70% Millennials, 30% Gen Z)


Demography: 60% Tier 1, 40% Tier 2/3


Gender mix: Balanced representation


In-person interviews: Minimum 5 users in Bangalore


Subscription users: 3–4 participants


Excluded: UX/UI designer

Shiva



JioGames Revam

Jio Games Team, 202

About JioGame

01 02 03
JioGames is a comprehensive gaming 

platform offering a diverse range of gaming 

experiences. As a unified hub, it caters to 

both casual and serious gamers, providing a 

seamless transition between different 


gaming genres

The App have 5 Modules; Instant Games, 

Cloud games,  Watch, Arena, Stor
The application currently in use suffers from 

multiple issues pertaining to usability, design, 

and overall user experience. As a result, we 

have determined that a thorough revamp of 

the application is in order

Redesign Journey: 


Moving to a user-centric experienc

Current Desig New Structure

Transforming the current experience into a simpler, more intuitive 

product aligned with the Jio Design System

Current versio

Navigation lacks clarity


Poor feature discovery

Limited personalization


Inconsistent user journey

Weak onboarding and 

guidance

Visual hierarchy issue

New versio

Simpli fied and modern UX


Clear navigation and 
information access


Improved feature discovery

Stronger onboarding flow


Better usability and 
accessibility


Increased user engagemen

Motiv

L earn how users act to better understand the product

By studying user behaviour, we can identify how users interact with the app, which features they utilize, and the challenges they encounter. This knowledge will inform 


design decisions to optimize the user experience

Add ressing the root of the issue with precision

Through in-depth research, we aim to uncover the underlying causes of user dissatisfaction. This will enable us to focus our efforts on resolving critical issues and enhancing overall user satisfaction

Wh ere will we direct the product

The research will provide valuable insights into user preferences and expectations, guiding product development towards features and functionalities that resonate with our target audience

U nderstand how our users are using this product

By analyzing user behavior, we can identify how users discover games, engage with different services, and perceive the app's value proposition. This knowledge will inform strategies to 


improve content discovery, service clarity, and overall user engagement

Why did we conduct this research

The JioGames revamp aims to transform the platform into a premier gaming destination for serious and aspirational gamers

Team Structure
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User Research



Current App Data 

Synthesis

Ideate, Project 
Background


Competitive Analysis

Review Minin

Defining Problem



Affinity Mapping


User persona’s

Pattern finding

Problem Statemen

Ideate



Brainstorm


Experience strategy

Prioritisation

Journey Mappin

Design



Information Architecture


User Flows

Wireframes

Hi-Fi Design

Test



User Testing


Design Implementation 
and support to de

Complete Complete Complete In Progres Not Started

Understand business objectives 

and prioritie

Meeting with the larger team for project kick-off with questions regarding project and users.



Understand vision and goals about JioGames.



Questions to understand product and user better from product



Understand project requirements



Goal setting



Documentatio

🕵🏻 Primary Researc

Q uestionnaire building



User Interviews



User Survey + In-App Survey (with 114 responses) - 
Questionnaire Form 


Data synthesis



Product understanding (Demo

0User Researc

🗓 Secondary Researc

R eview mining 



Competitive Analysis 



Data synthesis



Best Market Practice

Comprehensive user research activities conducted to gain valuable insights and 
enhance user understanding

Surve

https://forms.office.com/Pages

⏱ Average Time to complete: 10 min

📆 Closed on: 26th Dec 202

👨‍👩‍👦‍👦 Responses: 15

✅ Synthesis Complete

User Interview

https://docs.google.com/form

⏱ Average Time to complete: 26:12 min

📆 Closed on: 8th Jan 202

👨‍👩‍👦‍👦 Responses: 2

✅ Synthesis Complete

Key Pain Points Identifie

0Insights from User Researc

Google Play ratin

Apple Stor

❌ Low App Engagement & Onboarding Challenge

⚖️ User Preference Towards Competitor

App Downloads: 141K users

OTP Sent: 107K users (76%)

Reached Login Home Page: 74K users (52%)


Performed Some Action: 73K users (52%)

Homepage Visitors: 43.3K users (31%)


Cloud: 24.4K


Esports: 17K

Arena: 13K

Watch: 13

Feedback & Retention Trends: Users 
consistently favor platforms like Google Play 
Games and Apple Arcade due to:


Faster load times

Cleaner UI

Seamless navigation


Offline/low-latency play suppor

Observation: Significant user drop-offs after download, 

indicating poor onboarding experience and unclear 
navigation

Benchmark Insights: 
 • Google Play Games: Cloud saves, smart game 
discovery 

 • Apple Arcade: Curated library, offline-first desig

Benchmarking Repor A detailed analysis of aggregator gaming companies mobile apps. (Link in appendix
Persona 1 : Arjun Meht

Demographic

22 Year Pun Media Studies Studen

Gaming Ap

Developer & Part-Time Media Creator |  Multifaceted Gamer, Creative 
Technologis

About 


Arjun is a passionate gamer and an emerging 
game design enthusiast with a strong 

background in media and development. He plays 
to unwind, connect with friends, and draw 
inspiration for his own projects. He values 

accessibility, engaging visuals, smooth 
performance, and user-first design in games and 
platforms. With an eye on industry innovation, 

he blends the curiosity of a student with the 
expertise of a developer

Gaming Preferences 


Enjoys a wide variety of affordable and trending games 
(e.g., Phasmophobia, FreeFire, Genshin Impact).


Seeks real-time multiplayer interaction—chat, 
leaderboards, and community-driven challenges.

Prefers platforms that are user-friendly and aligned with 

modern UI/UX trends (e.g., Steam, GOG).

Appreciates dynamic, responsive design and smooth 
integration on cloud gaming platforms.


Discovers games via social media and values curated 
recommendations

Gaming Motivatio

Relaxation, social connection, and exploring gaming as 
entertainment. Arjun enjoys engaging with multiplayer 
communities while staying updated with industry trends, and 

evaluating game mechanics for both fun and function

Opportunity Areas: 


Expand game libraries with both light, trendy titles and advanced 
design-rich games.


Introduce flexible, affordable subscription models and meaningful 
free trial options.

Refresh UI/UX with intuitive, minimalistic layouts and visually 

dynamic updates.

Employ win-back strategies (e.g., discounts, personalized pop-
ups, seasonal offers) to maintain user engagement.


Using social/friend-based discovery to drive engagement

Pain Points 


Limited availability of popular and diverse games on some platforms.

Poor multiplayer experience with laggy or disjointed interactions.


Outdated or cluttered app UIs, making navigation frustrating.

Lack of strategic user engagement (e.g., trials, win-back offers, 
personalized recommendations)

Goals 


Discover new titles without financial commitment via 
free trials or trial hours.


Improve gameplay skills while exploring advanced game 
mechanics and tools.

Enjoy light, accessible games while experimenting with 

more demanding or design-rich games

Persona 2 : Nirlipta Mishr

Demographic

30 Year Mumba Product Manager

Product Manager |  Family-Oriented Game

Gaming Motivatio

Stress relief, family bonding, and quick access to casual games

About 


Nirlipta juggles her role as a Product Manager 
with her responsibilities as a family-oriented 

individual. He values gaming as a way to unwind 
but also seeks apps that cater to her family’s 
diverse interests and ensure a secure, 

frustration-free experience

Gaming Preferences 


Prefers instant, easy-to-play games that 
cater to all family members.


Values usability, intuitive design, and 
seamless payment integration.

Dislikes excessive notifications and cluttered 

home screens

Opportunity Areas: 


Streamline payment handling with transparent refund policies and 
error resolution mechanisms.


Redesign homepage to prioritize family-friendly games and improve 
content categorization.

Allow customizable notification preferences and a one-time 

permission prompt.

Implement a Help Center for FAQs, live chat, and real-time support

Pain Points 


Payment issues like incorrect deductions and  
refund delays.


Cluttered homepage with redundant banners  
and dense content.

Intrusive permission requests and OTP 


delays during login

Gaming Ap

Goals: 


Enjoy family-friendly games with multiplayer options for 
group engagement.


Prefer affordable subscription plans for shared gaming 
experiences

Persona 3 : Devansh Josh

Demographic

28 Year Bengalur Gaming Enthusiast and Freelance Tech Reviewe

Gaming Enthusiast and Freelance Tech Reviewer |  Hardcore Game

Gaming Motivatio

Immersive gameplay, exploring premium titles, and participating in 
competitive gaming

About 


Devansh lives and breathes gaming. With an eye 
for detail, he explores the latest platforms, 

evaluates features, and shares insights with his 
online community. As a hardcore gamer, he 
prioritizes premium content, seamless cross-

platform experiences, and cutting-edge 
technology

Gaming Preferences 


High-end PC and console games with AAA 
graphics and storylines.


Subscription models that cater to premium 
content access.

Seamless cross-platform compatibility (PC, 

mobile, and console)

Goals: 


Access high-quality AAA titles for immersive 
gameplay.


Experience seamless cloud gaming with 
minimal latency and advanced controls

Pain Points 


Limited premium game titles available on the 
platform.


Lack of a tiered subscription model for 
hardcore gamers.

Poor support system for technical issues

Gaming Ap

Opportunity Areas: 


Expand the game library with premium AAA titles and 
collaborations (Steam, Epic Games, GOG).


Introduce a tiered subscription model with incentives like deep 
discounts, cashback, and free games.

Revive cloud gaming partnerships (e.g., Nvidia GeForce Now).


Develop robust customer support with live chat for immediate 
assistance

Screener Documen

We conducted usability testing to evaluate homepage designs for Cloud, Store, Watch, Esports and Arena for casual, new and 

AAA gamers. The goal is to understand user preferences, identify pain points, and improve the overall user experience

21 users across 3 cohorts (7 each) having gaming experience (JioGames or otherwise):


Casual gamers – play occasionally (1–2 times/week)


Frequent gamers – play daily


Non-JioGames gamers – play on other platform

Objectiv

Participant Criteri Key Criteri

Tier 1 (Metropolitan - Delhi, Mumbai, 
Bangalore, Hyderabad, Gurgaon, Noida

Tier 

Tier 

66
27

7

85

15

Male (85%

Female (15%
61

11

26

25-34 yr

18-24 yr

35-44 yr

LocatioGendeAg

Played JioGames in the last 30 days (Cohorts 1 & 2)


Age mix: 18–44 yrs (70% Millennials, 30% Gen Z)


Demography: 60% Tier 1, 40% Tier 2/3


Gender mix: Balanced representation


In-person interviews: Minimum 5 users in Bangalore


Subscription users: 3–4 participants


Excluded: UX/UI designer

Which mobile gaming apps do they 
use

What types of games do they enjoy 
playing the most

Action (Ex: Fortnite, Call of Duty: Mobile, PUBG

Adventure (Ex: The Legend of Zelda, Genshin Impact

Sports (Ex: FIFA, Rocket League

Casual (Ex: Candy Crush Saga,Subway Surfers

Puzzle games/Strategy( Ex: Monument Valley, 


Civilization VI

Othe

Educational game

Google Play game

I download a game & pla

JioGame

Stea

Apple Arcade game

Netflix Game

Othe
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12

30
25

17

21

1515

13

12
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9

User Survey: Insights 

A ction games dominate preferences while Adventure and sports games 

follow, making up 23.7% and 21.1%, respectively. Educational games 

have the lowest interest

The convenience of pre-installed Google Play services on Android gives it a natural 

edge. To exceed competitor UX standards, we need to

This suggests prioritizing action and adventure games while maintaining 

diversity for niche interests

Benchmark against top UX features of competitors:


Google Play Games: Smart game discovery, cloud saves, low-latency play.


Apple Arcade: Curated library, clean UI, offline play emphasis. // features



Additionally, we need to


Optimize Load Times: Target <3s load time for app and game tiles (current: ~6s).


Use JioDS to eliminate inconsistent fonts, button sizes, and interaction patterns across devices

When using JioGames, what do they prefer 
to see on the home screen

What’s the important feature they would 
expect in JioGames

OptionRan

     Real-time multiplayer gamepla

     Suggest games based on one ’s 


          gaming skill

     In -game cha

     Leaderboards and ranking

     Game ratings & review

     Sharing achievements and progres

     Seeing friends ’ activity and


          recommendation

Personalized content based 


on my preference

Recently played game

New releases & update

Game recommendation

Featured or editor’s pick

Check gaming stream

Othe

15

26

21

20

10

8

User Survey: Insights 

1

A llocating 70% of home screen for the top three categories.


Applying a collaborative filtering model to suggest games similar to 

the user's play history.



Highlight Fresh Content: Maintaining a new releases section for 

discovery and engagement.



Balance Core and Secondary Features: Placing streams and editor's 

picks in secondary areas

What part of the app’s navigation do they 
find most challenging

What is the main reason they would 
leave JioGames and not return

Finding specific game

Using searc

Browsing different game categorie

Navigating between the 


home page and other section

Othe

Switching between device

Lack of interesting game

App performance issues (crashes, lag

Poor user interfac

Missing out on free subscriptio

Too many ads or interruption

Othe

17
15

23

28

20

22

18 15

12

15

11 6

User Survey: Insights 

Content Gaps


Auditing game content to find what's not working.


Adding new games regularly across different genres to attract more players.



Performance Problems


Testing servers for heavy traffic, especially during multiplayer games.


Adding an easy bug-report tool so users can report issues quickly.



UI Challenges


Simplifying the interface with clear categories and personalized game suggestions.


Using in-app notifications to highlight current offers and updates

F inding Specific Games 

 ✅ Improving discovery with better filters, tags, and personalized suggestions.



Using Search 

 ✅ Enhancing search with smart suggestions, and voice input.



Browsing Game Categories 

 ✅ Organizing games into clearer, relatable categories (e.g., trending, 

multiplayer, casual)

Additional Suggestion


📩 Let users request games they want to see by implementing a simple in-app feature 


to suggest missing games, helping expand library based on real demand

In which section do they spend most

of time

What would make them more likely to 
purchase subscription to premium Games

Instant Game

Cloud Game

Esport

Watc

Aren

Exclusive content or acces

Enhanced gaming experience 


(e.g., removing ads

Special discounts or promotion

Social rewards (e.g., gifting items to friends

Othe

18

33
34

33
30

28

13

5 6

User Survey: Insights 

H igh Engagement with Games (66%): Explore collaborative gameplay 

features or cross-section events to deepen engagement.



Moderate Interest in Esports (18%): Consider gamifying Esports 

viewership with in-app rewards for participation or viewership milestones.



Minimal Use of the Arena Section (5%): Unclear value proposition or 

limited features

Exclusive Content or Access is the Top Motivator (34%)


Introduce exclusive content drops or time-limited premium games.


Offer early access events for new releases as a membership perk.



Emphasize ad-free experiences and smoother gameplay as core benefits of premium tiers.



Special Discounts and Promotions (28%)


Implement seasonal discounts or bundle deals for long-term subscriptions.


Consider referral bonuses or partner discounts to boost adoption

1

Summar from UX Research and User Interviews & Survey

📝 Review Minin

Enhance Game Library:

Add trending AAA titles like GTA V, FreeFire, 
Genshin Impact, and cricket games.


Introduce free trials or play hours to boost 
engagement.



Fix Technical Issues:

Improve controller features: dual-touch, sensitivity, 
vibration feedback, and missing buttons.


Optimize app performance: reduce crashes, 
latency, and disconnections.


Add compatibility for wireless keyboards and mice.



Improve Usability:


Enable email/phone updates and fix subscription 
errors.

Add a rewind feature for live-watch sessions.



Address User Sentiment:

Revise pricing with affordable, bundled plans.


Strengthen partnerships (e.g., NVIDIA) to improve 
content.


Reduce ads and notifications for a smoother 
experience

📊 Competitive Analysi

Ma jor competitors are far ahead like 
GooglePlay games, Netflix games or Apple 
Arcade in terms of offering better & more 

reliable features.

Have better UX and U

👨‍👩‍👧 User Surve

Demographics : 61% of respondents are aged 
25–34, with 85% male and 66% from Tier 1 
cities.



Home Screen Preferences: Users prefer 
personalized content (26%), followed by 

recently played games (21%) and new releases 
(20%).



Key Features: Real-time gameplay, game 
recommendations, and in-game chat are the 

most desired features.



Game Preferences: Action games (30%) are 

the most popular, followed by adventure (17%) 
and sports (15%).



Gaming App Usage: Google Play Games leads 
at 25%, with flexibility in game downloads 
being a key trend

🕵🏼‍♀️ User Interview

Game Library Gaps: Users want trending AAA 
games (e.g., GTA V, FreeFire, cricket) and free 
trial hours for exploration.



Technical Issues: Controllers lack key features 
(sensitivity, vibration, dual-touch), and users 

face frequent crashes, latency, and 
disconnections.



Usability Gaps: Missing essential features like 
email/phone updates, live rewind, and 

subscription error fixes.



Pricing Concerns: Subscriptions are seen as 

overpriced; users prefer tiered or free models to 
try before committing

Usability & UX Insight from UX Research and User Interviews & Survey

1. Cluttered Interface with Low 
Content Prioritizatio

Issue : Presents too many game tiles, 
banners, and non-gaming content 
upfront, leading to choice paralysis and 

poor discoverability.



Metric: Studies show that users take 

>8.2 seconds to locate the "Continue 
Playing" section on JioGames, vs. 2.7 
seconds on Google Play Games.



Fix: Introduce a minimalist homepage 

layout with 4-5 prioritized sections. 



Overcrowded Home Screen Without 

Visual Hierarchy



Issue: Home screen often contains 8+ 

sections (Trending, New Releases, Top 
Free, Ads, etc.) with no clear priority.

Result: Users struggle to focus or 

locate their desired action.

Example: A user wanting to continue a 

recently played game must scroll past 
banners and promotions with no 
“Continue Playing” shortcut.


Competitor Practice: Google Play 
Games places “Continue Game” at the 
top, followed by personalized picks

Sl ow App & Game Launch 

Performanc

Issue : App exhibits load times of ~4-5 
seconds and game launches taking up 
to 10+ seconds.



User Expectation: Competitive 
platforms maintain sub-3s launch 

times.



Fix: Optimize resource loading and 

prioritize above-the-fold rendering

V isual & Interaction Design 

Gap

Issue : Excessive use of bright reds, 
yellows, and gradients, along with 
multiple font styles, creates a visually 

chaotic experience.



Result: Increases cognitive load and 

reduces brand cohesiveness.



Fix: Adopting JioDS brand-aligned 

colors with clear visual hierarchy

L ack of Feedback Loop/Error 
Handlin

Issue: Users facing game errors or 
crashes have no direct way to report 
issues in-app.



Impact: Unresolved issues can lead to 
increased user drop-off and negative app 

perception.



Suggested Feature: Implementing a 

streamlined, 2-step in-app feedback 
system that:


Allowing users to report issues directly 
from the game interface (e.g., via long-
press or menu option).


Automatically tags and captures error 
context, such as game title, device 
info, and session logs

P oor Game Discovery & 

Recommendation

Issue : Lacks personalized discovery, 
relying just on carousels and non-
contextual promotions.



Impact:  >15% of users scroll beyond 
the first visible row on the homepage.



Competitors: Google Play Games uses 
machine learning-driven discovery, 

showing personalized 
recommendations and “Play Again” 

sections

W eak Onboarding for FT

Issue : There’s no guided onboarding or 
setup screen to help new users 
personalize content.



Result: New users see generic, 
irrelevant games and abandon quickly.



Example: A casual puzzle player may 
be shown 3D action shooters upfront, 

reducing perceived value.



Fix: Adding a 3-step FTU flow asking 
for genre preferences and play styles 
to build a tailored home experience

Next Step

Content Personalisation for FTU or have customizable 

themes options for gamers. Also add personalized game 
recommendations based on user interests

During onboarding, we can prompt users to select 

preferred game genres (e.g., Action, Puzzle, Racing), 
visual themes, and gameplay styles. We can use this 

input to auto-populate a personalized home screen 
with relevant titles, trending games in selected 

categories, and curated starter packs. 



Example: A user who selects “Racing” and 
“Multiplayer” sees Asphalt, Beach Buggy Racing, and 

Moto Traffic Racer as top recommendations

We can introduce a dedicated “Deals & Rewards” section 

on the JioGames home screen, positioned within the top 
3 scrollable tiles or as a static banner for higher visibility.



Using visual badges (e.g., “50% OFF,” “Limited Time,” 

“New User Offer”) overlaid on game thumbnails in the 
catalogue and recommendations carousel.



Display offer countdown timers (e.g., “Ends in 02:14:36”) 

for time-sensitive deals to drive urgency and 
engagement.


Ensure discounts are visible across key touchpoints:

Game detail pages


Purchase/upgrade confirmation screens

Personalized notifications



Offer category-based deals: e.g., “Top Action Games – 

Up to 30% Off” or “Monthly Pass at ₹49 (Save ₹20)” to 
drive conversions

H ighlighting offers and discounts prominently

Next Step

F eedback Mechanism: Add an easy-to-access feedback 

button for continuous improvement

Using a 2-step feedback flow:



Quick Reaction (emoji or star rating for the overall 

experience).

Optional Detailed Feedback with categories like UI 

Issues, Game Bugs, Feature Requests, Content 
Suggestions.



We can encourage user participation by offering small 

incentives such as badges, XP boosts, or leaderboard 
points for submitting feedback

Prioritizing high-frequency actions (e.g., “Play,” 

“Continue,” “My Library”) and collapsing secondary 
features into expandable menus. Example: Limit 

homepage to 3–5 core tiles (e.g., Featured Game, 
Continue Playing, Recommendations, Categories) with 

clear CTAs and visual balance.



A/B test icon sets to determine recognition and click-
through effectiveness

Ad opting a sleek, minimalistic design with prioritisation, 


consistent typography and JioDS elements. Using universally 

recognizable icons with labels for better navigation

UX 

Research

Synthesi

https://forms.office.com/Pages/AnalysisPage.aspx?AnalyzerToken=8rzhOerqqiyzeo0sjmjg0yo9sIvVy1pH&id=qZUd_uFMpUGOq23UOqJtn0B2D6ry3iRGsOnd8vTMnEVURUw3VFpYNkM4S1NQVUNUVlRIVEtMOTNKQS4u
https://docs.google.com/forms/d/e/1FAIpQLScIynhQCTD5prBfb5iM3AZu5tBnoWiNx2yeeilcYI_6JBh4dA/viewform?usp=sf_link


New v/s ol

Game detail

Modern Game banner 


with quick game meta inf

V/

Clear ‘buy subscription’ value prop

and option to ‘add’ as favourites

Gameplay Video

New desig



Free trial, subscriptions 

and bundled pla

Subscription

Promo code support for campaigns and offer

Clear plan comparison with easily 
scannable benefits

Flexible pricing options (monthly, 
quarterly, trial)

Simplified plan cards highlighting core 
benefits and pricin

Pro pass and Ultimate pass plan benefit

New desig

V/



Watch the best of gameplays and stream 

your own. Interact with your favourite 

gamers, in new meaningful ways

JioGames Watc

Curated content discovery for trending 
and new release

Interaction with gamers and creatorIntegrated play experience – watch and 
jump into gamepla



Offers Top-Up, gift cards 

& in-game currency.


Enables users to enhance 

their in-game experience

Stor

Simplified browsing across major 

gaming brand

Convenient in-app purchases for gamer



Thank You


